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IBML is the owner of a diverse and ever-increasing portfolio of leading sports, fashion and outdoor brands.

With regional offices in London, New York, Hong Kong and Shenzhen, we service over 300 licensing and distribution partners on 
a global basis.

We aspire to develop long-term partnerships with licensees who are specialists in categories which have a strategic fit with our 
respective brands. It is these partners who will maximise the potential of our brands internationally.

We offer a unique brand management service integrating teams from commercial and marketing, legal and IP, brand protection 
and finance to ensure that our licensees are supported in every aspect.
 
 

Commercial:
Negotiation and management of licensing agreements
 

Marketing: 
High-quality campaigns integrating sponsorship, PR, trade and consumer press and social media 

Legal: 
Specialist in-house trade mark attorneys, corporate counsel, and brand protection managers 

Finance: 
Accounting, auditing and royalty management

INTRODUCTION
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S P O R T S  &  L E I S U R E 

OUR BRANDS
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OUR BRANDS

F A S H I O N  &  L I F E S T Y L E
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ABOUT KARRIMOR 
Karrimor is a world-renowned, premium outdoor performance brand.  
Built to go further Karrimor is a goal driven brand dedicated to the pursuit of 
discovery. It’s about breaking boundaries, discovering new heights and reaching 
goals. Karrimor provides the ultimate outdoor experience for both recreational and 
professional users. 

With product categories in outdoor leisure and running equipment including 
footwear, apparel and accessories, Karrimor provides the ultimate tool to succeed.  
Combining optimum durability and cutting edge technology for over 60 years, 
Karrimor’s reputation extends across the globe.  
 
 

OUR HERITAGE 
Serious athletes and adventurers know that success or failure can depend on the 
performance of the equipment and products they use. Karrimor footwear, apparel 
and equipment has been trusted by the most accomplished professional outdoor 
enthusiasts since 1947. Brand ambassadors include the twice Olympic Gold Medal 
Winning athlete and adventurer James Cracknell and Marathon Running TV 
presenter Helen Skelton.  

 
Innovation, versatility, and contemporary design are the hallmarks of the Karrimor 
range and its technology is among the most advanced and trusted in the world. 
The brand continues to evolve and has become a diverse, multi-faceted brand. 

Brand development includes the release of the Karrimor Elite Running App for 
iPhone and Android. Designed to enhance any running experience the new app 
provides a platform that elevates the Karrimor experience into the digital level. 
The brand continues to be applied to outdoor leisure equipment, as well as police 
and military clothing including the UK Ministry of Defence. 

 

KEY FACT 
Using her Karrimor pack frame sac - Junko Tabei of Japan becomes the first 
woman to reach the summit of Everest

/karrimor

karrimor.com
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/Lonsdale

/lonsdale1960

lonsdale.com

ABOUT LONSDALE 
Lonsdale is a pioneering brand in premier fight sports equipment, sports nutrition 
and apparel. The Lion’s Pride is at the heart of Lonsdale. Strong, proud and heroic; 
Lonsdale epitomises that fighting spirit. 

Boxing is the backbone of the Lonsdale brand. It is where it grew from and it is 
what it is best at. Lonsdale has developed into an iconic British fight brand. From 
Lord Lonsdale’s first organised boxing match with gloves right to the present day, 
Lonsdale is a brand immersed in rich British history. Featuring British design and 
inspiration, the London brand enjoys a cult following to this day. Worn by some of 
the most famous fighters, competing in the most memorable fights including 
all-time greats from Muhammad Ali, Sir Henry Cooper, Joe Calzaghe, Ricky 
Hatton and Lennox Lewis; through to today’s biggest fight sport stars including 
IBF and WBA Super-Middleweight Champion Carl Froch. 
 
 

OUR HERITAGE 
Lonsdale is a globally recognised brand, renowned for its strength, courage and 
power. The Lion logo is instantly recognisable and embodies the spirit of Lonsdale. 
Lonsdale features key leisure collections designed with comfort, longevity and 
style in mind. The Lonsdale brand extends its core values into a stylish lifestyle 
collection that fits perfectly into every aspect of its customers’ lives. 

 
Lonsdale believes in inner strength, not only in body but also mind. From the 
strength of its ambassadors through to strong designs and bold colours, Lonsdale 
is a tough brand. The Lonsdale brand is built on pride. It’s about being proud of 
who you are, where you come from and what you achieve in and out of the ring. 
Lonsdale believes that everyone can achieve great things. It’s about being inspired 
by the heroes of the past, to become a hero of the future. 

IBML’s strategy for the Lonsdale brand is to increase the distribution of products 
by appointing new licensees both in new territories and in new product categories. 
Further brand development includes significant scope within fitness and 
lifestyle markets. 
 
 

KEY FACT
In 1891, the fifth Earl of Lonsdale Hugh Lowther was the first to introduce boxing 
gloves after the deaths of three boxers in bare knuckle fights 
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ABOUT USA PRO 
USA Pro is the ultimate women’s fitness and lifestyle brand, designed by women 
for women. It is a pioneering brand set on making a lasting contribution and 
inspiring females to find empowerment and strength through exercise. USA Pro’s 
mission is to inspire a fit and active lifestyle and shout about how great it feels!

 

OUR HERITAGE 
IBML acquired the rights to USA Pro in 2008 and since then the brand has 
excelled and has been seen on celebrities worldwide and dominated the female 
fitness market. USA Pro is always looking into the latest technologies and fabrics 
to ensure they provide everything needed so customers have all the tools they 
need to succeed. USA Pro constantly research new product areas to discover the 
products its customers do not even know they need yet. 

USA Pro is designed with the female form in mind and are experts in how to 
flatter every woman’s shape. The range includes products with added ‘feel good 
factors’ from feminine colours, shapes, fit and usability. When a woman feels 
confident, she can take on the world! USA Pro want all women to feel the best 
they can and to feel empowered through exercise and fitness. 

 
By providing women with the tools they need, they will be able to achieve goals 
they did not think were possible. 

Successful model, actress and fitness guru Gemma Atkinson is the latest 
celebrity ambassador to represent USA Pro, along with a panel of fitness experts 
- ‘The Pro Team’. 

IBML’s strategy for USA Pro is to continue to grow and expand the brand’s 
reputation and increase its dominance in the female fitness market. IBML will 
also look to increase the product offering, sponsorship opportunities and the 
distribution of products through licensees.

 

KEY FACT 
Successful model, actress and fitness guru Gemma Atkinson is the latest 
celebrity ambassador to represent USA Pro, along with a panel of fitness experts 
‘The Pro Team’.

/USApro

/usaprouk

store.usapro.co.uk
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ABOUT SONDICO 
Sondico is a British football brand with half a century of history. During the 1990’s 
Sondico was a leading manufacturer of footballing equipment and the leading 
brand for goalkeeping gloves with over 50% market share. Sondico were the 
pioneers of the soccer shin pad market when shin pads were made compulsory  
by FIFA in 1990. 

OUR HERITAGE 
Sondico has been the preferred choice for many international football legends 
such as David Beckham, Paul Gascoigne, Gary Lineker, Shay Given, Peter Shilton 
and Brad Friedel. More recently Sondico has sponsored a host of international 
and Premier League goalkeepers including Scottish number one Allan McGregor, 
Hungarian number one Adam Bogdan and Wigan Atheltic’s Ali Al Habsi. Sondico 
is the official kit supplier to several teams within the English football league, 
including Yeovil Town, MK Dons, Port Vale and Gillingham.

The brands caters to all levels of the game, from grassroots to professional clubs, 
offering an extensive range of apparel, equipment and accessories for ‘the 
beautiful game’. 
 

KEY FACT 
Sondico support the beautiful game from grass roots right through to 
professional level

/sondicouk

store.sondico.com
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ABOUT DUNLOP 
Dunlop is one of the most successful brands of the 20th century.

Dunlop was established as a company manufacturing bicycle tyres in 1889 and 
later expanded into the sporting goods market in 1909. Since then Dunlop has 
firmly established itself as a worldwide sporting brand, known for its exciting 
range of products in tennis, squash, badminton, golf and fishing.

 

OUR HERITAGE 
It has also been the choice of some of the greatest legends in sporting history from 
the worlds of golf, squash, tennis, badminton and table tennis, including golfing 
legends Lee Westwood and Darren Clarke, world squash champions Nick Matthew 
and Greg Gaultier and tennis legends Rod Laver, Steffi Graff and John McEnroe.

Most recently Dunlop has expanded into high-quality industrial workwear, 
including clothing, footwear and safety equipment.

KEY FACT 
Dunlop have more grand slam tennis winners than any other brand

/DunlopSport

/DunlopSport

dunlop.com
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ABOUT SLAZENGER 
Slazenger is one of the longest established sports brands in history with almost 
150 years of proud heritage on the playing fields and major sporting arenas of the 
world. Its mission is to bring the style and elegance of sport to every individual.

With product categories in tennis, cricket, golf and hockey, Slazenger boasts 
a diverse product range endorsed by some of the greatest sporting legends 
including Sir Donald Bradman, Seve Ballesteros and Jimmy Connors. More 
recently Slazenger has signed agreements with cricket legend James Anderson, 
Tim Henman and been sponsors of the England hockey team to name a few.

 

OUR HERITAGE 
Slazenger is inextricably linked with the greatest of tennis events, The Wimbledon 
Championships. In 1902 Slazenger gained widespread recognition by becoming 
the official ball sponsor for this most prestigious of tournaments. It is a point 
of immense pride that this sponsorship agreement remains in place to this day, 
making it the longest running sports sponsorship in history.

 
Slazenger has a refined and stylish view on sporting equipment and apparel, 
with authenticity and quality key. Its British heritage, sense of style and 
partnership with Wimbledon differentiate it from the rest.

Despite its long history Slazenger shows no sign of slowing down. The Brand has 
gone truly global and is continuing its commitment and investment from grass 
roots to professional level across a wide range of sports and leisure activities.

 

KEY FACT 
Slazenger has supplied every tennis ball for Wimbledon since 1902, making it the 
longest standing sporting agreement in history!/SlazengerSport

/Slazenger

slazenger.com
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ABOUT NO FEAR 
No Fear is an extreme action sports brand jam packed with attitude and style. 
No Fear signifies an identity and a way of life and celebrates both the human and 
competitive spirit. It makes no apologies for who or what it is. 

 

OUR HERITAGE 
No Fear was born in 1989 and has since opened up brand stores, sponsored 
athletes in various sports from motor cross to MMA and expanded into the 
beverage industry, which saw the brand collaborating with numerous Hollywood 
blockbusters such as The Dark Knight Rises and Man of Steel. 2015 saw the brand 
team up with the FMX team Bolddog to really take extreme to the next level. 

No Fear is not a brand for the faint hearted. It is rebellious, individualistic 
and innovative. It pulls no punches, it says what it feels and worries about the 
consequences later. It seeks excitement in life and will try anything once! 

IBML’s strategy for No Fear is to develop ties with more extreme sport brands 
which will include sponsorship opportunities, increasing distribution of product 
through licensees and new product categories.  

KEY FACT 
After launch, the No Fear energy drink sold over 300,000 units in its first quarter 

/NOFEAR_Official

/nofearfanpage

nofear.com
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ABOUT ANTIGUA 
For the person whose sense of taste and style equals his determination to 
persevere in sport. Styling, comfort and fit should not be his focus that’s why we 
dedicate all of our resources to it. Antigua, where sport is everything. 

 

OUR HERITAGE 
Antigua founded in 1979 celebrated its 30th Anniversary in 2009. The brand has a 
rich history in the golf market place as well as the sports market in general. 
In September of 1979 the company began offering a small assortment of golf 
related apparel and accessory products to the Arizona golf community.

The company’s first major break through was in 1982 when the United States 
Open Golf Championship was held at the world famous Pebble Beach golf links 
and a variety of Antigua’s accessory products were available at the various retail 
venues at the tournament. During the 1980’s the company grew rapidly and 
began distributing its products throughout the United Sates. In 1988 the company 
created a relationship with the National Football League (NFL) and outfitted Payne 
Stewart as he wore the colors and logos of NFL teams on the PGA Tour. Payne 
Stewart went on to win several PGA tour events including the 1989 

 
PGA Championship, the 1991 U.S. Open and the 1999 U.S. Open. Tragically, 
Payne Stewart was lost to the golf world in an airplane accident in 1999. 

In 1993 Antigua was asked to provide the clothing for the United States Ryder Cup 
Team captained by Tom Watson. The American team prevailed that year in a very 
competitive match. A long list of tour professionals have utilized Antigua products 
over the last 26 years including; Annika Sorenstam, Mark Brooks, Darren Clarke, 
Lee Westwood, Billy Mayfair, Jim Furyk, Dottie Pepper, Billy Casper and of course 
Payne Stewart. 

 

KEY FACT 
Even pro golfers who have no sponsorship from Antigua choose to wear the brand 
on the golf course 

/AntiguaWear

/Antigua

antigua.com
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ABOUT EVERLAST 
The preeminent brand in boxing since 1910, Everlast is the world’s leading 
manufacturer, marketer and licensor of boxing, MMA and fitness equipment.

 

OUR HERITAGE 
From legendary champions Jack Dempsey and Sugar Ray Robinson to current 
superstars Benson Henderson, TJ Dillashaw, Canelo Alvarez and Deontay Wilder, 
Everlast is the brand of choice for generations of world champion professional 
athletes. Built on a brand heritage of strength, dedication, individuality and 
authenticity, Everlast is a necessary part of the lives of countless champions. 

KEY FACT 
Based in Manhattan, Everlast’s products are sold across more than 75 countries 
and 6 continents.

/Everlast_

/Everlast

everlast.com
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THE NEXT G E N E R AT I O N  O F
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ABOUT CARLTON 
Carlton’s equipment designs and technologies are developed in conjunction with 
our elite sponsored players including Olympic silver medallist Nathan Robertson 
and current world top 10 player Hans-Kristian Vittinghus. Many other leading 
international players have entrusted their badminton equipment to Carlton giving 
them the confidence to reach World number-one status. 
 
The future holds exciting prospects for Carlton. Innovative products and 
fashionable designs give Carlton the edge, supporting the brand to reach its long 
term mission: 
 
- For the performance player, to design and manufacture innovative equipment 
that drives elite players to success on the world stage. 
 
- For the recreational player, the production of equipment that maximises the 
enjoyment of players of all levels. 
 
 
 
 
 

OUR HERITAGE 
When Carlton introduced the first modern day metal badminton racket a new era 
of badminton equipment design was born. Unique, distinctive and functional, 
the racket began to shape Carlton’s heritage which has seen it become 
established globally as the number-one specialist badminton brand.

KEY FACT 
The number one specialist badminton brand with over 150 years of history.

 
/CarltonSports

/carltonbadminton

carltonsports.com
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ABOUT MUDDYFOX 
Muddyfox is a world famous mountain-bike brand with a thirst for action and 
adventure. An energetic extreme sports brand that is tailored to the 
adrenaline seeker.

 

OUR HERITAGE 
Throughout the 80’s and 90’s Muddy Fox was the bike to have. It was always ahead 
of the pack and usually the brand leading the way to bring new ideas to the sport. 
The brand not only pioneered the development of wheeled goods including bikes 
and bike accessories it also extends into scooters, skateboards and clothing. 
The Muddyfox brand also boasts a range of unique bikes tailored specifically for 
women. Moving forward it has started to develop a number of ranges and 2015 
has seen Muddyfox launch the Pure range and Race range encompassing multiple 
technologies to help riders reach the next level in their performance.

Muddyfox is about harnessing energy into an exciting experience guaranteed to 
get the adrenaline pumping and give a ‘clean’ performance.

 
The Muddy Fox Race Team has always played a large part in the testing and 
development of new products and at its peak boasted a string of elite riders 
including Gee, Dan and Rachel Atherton and Dan Stanbridge to name a few. 

 

KEY FACT 
Muddyfox can lay claim to be the first Mountain Bike brand in Europe.

/muddyfoxcycling

muddyfox.com
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ABOUT NEVICA 
Nevica is an iconic, youthful ski brand for individuals who demand exceptional 
performance and protection as well as style. Nevica continues to deliver world-
class ski equipment from grass roots to professional level. 
 
 

OUR HERITAGE 
Founded in 1978, Nevica became the first brand to introduce a range of technical 
advances in ski wear, leading the way in waterproof and breathable fabrics. 
Nevica’s extensive use of fluorescent fabrics set the trend for skiwear throughout 
the 1980’s and 1990’s, and later shot to fame in the 1990’s for sponsoring the 
British Olympic ski team for over a decade. Today Nevica is a favourite on the 
international ski scene and proudly have 8 times British Ski Champion Graham 
Bell, 
the most successful British skier of all time as brand ambassador. 
 
 
 
 
 
 

Nevica is a brand that wants to stand out on the slopes, combining daring, bold 
and fluorescent colours with product innovation. This pioneering view on ski wear 
differentiates Nevica from other ski brands on the market and is why the brand 
remains a global player in the ski industry. The current Nevica range boasts both 
men’s and women’s ski apparel, accessories and footwear. 

IBML’s strategy for Nevica is to increase the distribution of products in the UK and 
across Europe in key ski markets. 

KEY FACT 
Nevica is worn by Graham Bell – the most successful British skier of all time

/nevicaski

nevica.co.uk
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ABOUT TITLE 
Title is a prestige fight sport brand, with the Hollywood Kudos –Making way for 
the entertainment of the sport, yet not forgetting the history of the Title brand Est. 
1949. 

OUR HERITAGE 
Established in 1949, Title is a respected fight sports brand offering fighters 
maximum bang for the buck. Offering an entry-level range of equipment at 
unbeatable value, Title is the brand of choice for those looking to learn their 
craft in boxing. Global recognition of the brand has been boosted in recent years 
through exposure in the big budget boxing movie The Calcium Kid.

 
 
 
 
 

The range of the equipment is tailored for the athlete seeking the maximum in 
quality, performance, style, longevity, protection and status. Title believes all 
of these qualities are transparent to those who wear, use and support the Title 
brand, fusing the brand and the consumer into one strong unity.

KEY FACT 
With over 60 years in the fight-sport industry, Title has a future open for extensive 
development and creativity.

/titleboxing

/titleboxing

titleboxing.com
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ABOUT DONNAY 
100 years of tennis heritage and the brand that catapulted Bjorn Borg to World 
number-one. Donnay is the go-to brand for those who play tennis as a hobby, 
and those professionals seeking quality and function.

 

OUR HERITAGE 
Donnay was the first brand acquired by IBML who now own the worldwide rights. 
A host of international stars have been associated with the brand including five 
time Wimbledon Champion Björn Bjorg and career grand-slam winner  
Andre Agassi.

Recognised for its range of high quality tennis products Donnay is also well known 
for its successful clothing and equipment ranges that are suitable for all ages.

Donnay provides functionality and quality along with value for money. As a leader 
in the tennis world it is an iconic brand built for the professional, and used by 
those with a passion for tennis. It believes in empowering the customer, achieving 
success whilst continuing to deliver world class sporting equipment.

 
Enjoyed by recreational users and professionals alike, IBML plan to deliver 
licensing programmes which incorporate the Donnay brand values through  
long-term partnerships with category specialists who can identify full brand 
extension opportunities in their territories, deliver expertise in design and 
development, provide a route to market through key distribution channels and  
lead supporting marketing activities to drive brand awareness and sales. 

KEY FACT 
Donnay was the first brand acquired by IBML who now own the worldwide rights.

/donnayusa

donnayusa.com
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ABOUT CAMPRI 
Campri is one of the most iconic international ski wear brands. Having been 
established in 1960, the brand grew to become the biggest selling ski-wear brand 
by the 1980’s. The unique use of bold graphics and design, coupled with vibrant 
colours made Campri skiwear an unmistakable and popular feature on ski pistes 
throughout Europe and America. 

The brand further strengthened its position in North America largely due to its 
licensed teamline collections featuring many of the biggest teams from the world 
of American Football and Ice Hockey. Licensed collections also featured in the 
U.K. through the brand’s Sportline collections, making merchandise for clubs 
such as Manchester United and Aston Villa. 

OUR HERITAGE 
Today the brand offers a broad array of apparel, equipment and accessories for all 
manner of outdoor pursuits, based on its strong heritage as a leader in skiwear. 
In addition to the core range of skiwear, thermals, and ski accessories, the range 
now encompasses tents, outdoor clothing, camping gear and walking boots.

Throughout the collections, the focus is on delivering the best quality and 
performance for all the family, at the best prices.

 

KEY FACT 
In the 1980’s Campri became the biggest selling ski wear brand on the high street

/campriuk

store.campri.com
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ABOUT GELERT 
Outdoor made easy, for those that love camping.

Gelert is one of the most recognised outdoor brands – A one stop solution. 
The brand is built on providing functional, reliable and trustworthy products to 
enhance any camping experience. 

OUR HERITAGE 
Gelert began life in the small village of Beddgelert, nestled in the heart of 
Snowdonia, North Wales. Gelert takes its name from the Welsh legend of Gelert, 
the faithful hound of the medieval Welsh Prince Llywelyn the Great. Gelert’s 
tombstone lies just south of the village of Beddgelert. 

Since 1975, the brand has supplied quality, value for money camping equipment 
and accessories to those who love camping and the outdoors. Our core product 
range has grown over the years to include tents, sleeping bags, furniture, 
accessories, rucksacks, apparel and footwear. 

Gelert is built upon the principles of innovation, design and reassurance. 
It provides the latest camping solution with effective and well thought engineering. 
 
Beautifully designed to make the whole camping experience enjoyable and fun, 
Gelert products perform at the highest level to suit any camping requirement.

Gelert is now one of most recognised camping brands in the industry having sold 
over 100 million products worldwide in the 40 years it has been in business.

  

KEY FACT 
Gelert is the name of a legendary dog associated with the village of Beddgelert 
(whose name means “Gelert’s Grave”) in Gwynedd, northwest Wales. The story of 
Gelert is a variation on the well-worn “Faithful Hound” folk-tale motif, 
which lives on as an urban legend. 

/sportsdirectuk

/SportsDirectUK

gelert.com
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ABOUT HOT TUNA 
Hot Tuna is a world class surf brand born out of Australia. Hot Tuna fuses 
function, fit and fashion to develop surf gear and lifestyle apparel for outdoor and 
ocean lovers across the globe. 

IBML’s strategy for Hot Tuna is to increase the distribution of products in the UK 
and on a global scale. 

 

OUR HERITAGE 
Throughout the 80’s and 90’s the Hot Tuna piranha fish logo was seen on 
boardshorts, hoodies and t-shirts at beaches across the world. Hot Tuna has 
sponsored surf events across the globe such as the WQS Hot Tuna Central Coast 
Pro at Soldiers Beach, the Hot Tuna Summer Classic at Gunnamatta Beach on 
the Victoria coastline in Australia and the Hot Tuna Summer of ‘69 at St Agnes in 
Cornwall (UK). As time has passed a long list of great surfers have worn Hot Tuna 
in their careers, including Trestles 2003 Champion Aussie Richie Lovett, World 
Masters Champion Robbie Page. 

 
Former WCT top-5 rated Australian surfer Rob Bain, big wave surfer Beau 
Emerton, the naturally gifted surfer Drew Courtney, and the surfer famed for her 
smooth-as-silk front side cutback Shea Lopez. 

Hot Tuna is a brand which has its roots at the beach, embracing the fun aspect 
of the surfing world through its cheeky sense of humour and cool approach to 
marketing. Hot Tuna takes an innovative view on surfing apparel through its 
quirky designs and technological advancements. This is captured in the piranha 
logo which represents the brands quirkiness, edge and original style. The current 
range expands across men, women and kids and includes, t-shirts, boardshorts, 
wetsuits, footwear and accessories. 

 

KEY FACT 
Worn by pro surfers throughout this time such as Richie Lovette, Robbie Page, 
Beau Emerton and Drew Courtney the brand grew further into UK and US 
markets. 

/hottunafashion

/Hottuna

hot-tuna.com
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ABOUT LA GEAR 
LA Gear is a Californian fitness and fashion brand with worldwide style status. 
LA Gear embodies the past, current and future fitness fanatic who wants to train 
whilst looking stylish and on trend. 

 

OUR HERITAGE 
LA Gear started life in 1979 as a roller-skating brand in Venice Beach, LA. 
The brand soon expanded into new product categories including athletic footwear 
and became an instant success. 

The brand was diversified and popularised with iconic, colourful footwear ranges 
in the mid 80’s. Pop legend Michael Jackson once co-designed a range of LA 
Gear trainers and fronted various LA Gear marketing campaigns and was the only 
footwear brand Michael Jackson ever endorsed and collaborated with. 

Today LA Gear is regarded as a prestigious Californian fitness and fashion brand. 
Overtaking many other brands trying to break the fitness market, LA Gear already 
has its mark in history. LA Gear has a history of styling even the most popular and 
legendary stars. 

The LA Gear brand has been designed for those who want to stay fit, but do it with 
style. La Gear is for the fashion conscious fitness fanatic. 

With scope for product and clothing expansion, the brand has the potential for 
serious growth in upcoming years. With current trends growing in the fitness and 
style arena, LA Gear has potential to immerse itself and continue to gain credit. 

 

KEY FACT 
Pop legend Michael Jackson once co-designed a range of LA Gear trainers 

/lagear

/LAGearOriginals

lagear.com
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ABOUT FIRETRAP 
Firetrap is a super sharp denim and lifestyle brand that has constantly 
championed the edgier elements of dressing and the maverick spirit of British 
culture. 
It is designed in Britain by British designers. 

Firetrap was founded in 1993, as a brand that was anti-bureaucratic and 
unconventional. Edgy, dangerous, individual, British and uncompromising were 
used to describe this brand by its founder and the words are just as relevant to the 
label today, over 20 years later. 

 

OUR HERITAGE 
Firetrap isn’t a brand for the faint hearted. It’s a brand made for those who want to 
go the extra mile and won’t accept ordinary. It is dangerous, risky and downright 
deadly. Firetrap laughs in the face of comfortable and ordinary. It is mischievous, 
rebellious and always has a bit of help from its friend Deadly the Gnome! 

The brand has consistently supported new music talent, underground venues and 
its subversive cultures that the Firetrap consumer values dearly. 

Aside from the brand’s endless endorsement of up-and-coming artists, Firetrap 
were headline sponsors of the Stag & Dagger festival as well as the sponsor of 
Bestival’s first ever signing lounge and press area.

Having firmly established itself internationally, the brand is sold in more than 
1,500 stores in over 30 countries worldwide.

Outside the UK, Firetrap is extending its reach worldwide with franchises, 
concessions and multi-brand outlets. 

KEY FACT 
Designed in London by British designers Firetrap celebrate their roots taking 
inspiration from the sights, sounds and flavours of London life

/firetraponline

/Firetrapofficial

firetrap.com
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ABOUT KANGOL 
Kangol is a super cool, premium headwear and apparel brand and leading icon of 
street style. ‘Born British, raised in New York’ is key to Kangol’s creative vision, 
drawing upon its rich heritage to define its product range. 

IBML has a number of licenses already in place, including a worldwide exclusive 
licence for headwear. Other licensing opportunities include footwear, luggage, 
eyewear and apparel. IBML’s strategy for the Kangol brand is to further increase 
the global distribution of products by appointing new licensees in new territories.  
 

OUR HERITAGE 
In 1938 Kangol was officially born and later gained popularity for providing berets 
to the British army in WWII. Kangol received wider recognition as a result of being 
worn by popular icons in the 1960s including The Beatles, Mary Quant, Pierre 
Cardin and Arnold Palmer. This association with music became stronger with the 
brand’s inextricable link to the birth of the Hip-Hop culture, with Kangol worn by 
the biggest Hip-Hop icons, including LL Cool J and Grandmaster Flash. 

 
Kangol champions the forward-thinking elements of urban street fashion, 
however authenticity and quality is also key. Kangol ranges are edgy, innovative 
and high in quality. 

The current product range expands across men’s and women’s clothing and 
includes headwear, chino’s, t-shirts, shirts, accessories, luggage and footwear. 

 

KEY FACT 
The origin of the Kangol name is a combination K from knitting, ANG from angora 
and OL from wool

/kangol_headwear

/kangol.headwear.usa

kangol.com
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ABOUT SOULCAL 
Soul Cal is a young, effortlessly cool lifestyle brand inspired by the California way 
of life: sun, sand, surf and a care-free attitude. Representing the ‘Soul of 
California’, Soul Cal blends surfer-inspired designs with a touch of luxury.  
 
 

OUR HERITAGE 
Soul Cal was established in 1990, inspired by the Californian West Coast and 
the outdoors. Soul Cal creates casual lifestyle collections which incorporate 
loose fitting /soft materials and soft colours to create something for every 
laidback female and male. The current lifestyle range boasts both men’s and 
women’s clothing including, t-shirts, dresses, hoodies, shorts, trousers, joggers, 
accessories and footwear. 

Soul Cal’s personality epitomises the care-free elements of youth enjoying 
everything fun, laidback and trouble free. The attitude drives Soul Cal’s cool and 
laidback approach to marketing and design. 

Licensing opportunities are available across the whole product range. 
IBML’s strategy for Soul Cal is to increase the distribution of products in the UK, 
and on a global scale.  
 
 

KEY FACT 
SoulCal is a unisex brand which proudly offers outstanding quality clothing 
and accessories to the high street nationwide.

/soulcalfashion

/soulcalcalifornia

soulcal.co.uk
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ABOUT GOLDDIGGA 
Golddigga is a fast fashion brand for young women who ooze style and 
individuality. 

 

OUR HERITAGE 
Created in 1997, Golddigga burst onto the fashion scene and quickly established 
itself as a credible brand among fashion industry opinion leaders. 

From teens to young women the Golddigga brand is a girl’s best friend and a one 
stop shop for all her essential fashion items. Golddigga prides itself on staying 
ahead of the trends and providing its customers with affordable fashion items 
without compromising on quality. 

IBML acquired the brand name in 2008 and distributes Golddigga to over 20 
countries around the world. Licensing opportunities for the brand include 
fashion wear, footwear, hats, cosmetics, toiletries and apparel. These can further 
supported by brand ambassador Ashley Roberts.  

KEY FACT 
Currently the brand ambassador is Ashley Roberts.

/golddiggaonline

/Golddiggaonline

golddigga.co.uk
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ABOUT SOVIET 
Soviet is a cool casual brand for the fashion conscious ultimate lad. Soviet fuses 
military inspired designs with sportswear and quality denim to create the ultimate 
lads’ brand.  
 
 

OUR HERITAGE 
Soviet was established in 1987 and quickly became a highly successful men’s 
denim brand. The brand has maintained an internationally recognised name, 
synonymous with quality and style. This pedigree has created a cool image 
enabling Soviet to expand its casual range and reaffirm its position in the men’s 
fashion market. 

Inspired by the Brit-pop era of terrace fashion and lads’ mags, Soviet is a brand 
immersed in lad culture, style and attitude. The brand enjoys this cult following 
and utilises its subcultures and heritage to define its product range. The current 
range includes polo’s, t-shirts, chinos and denim. 

Licensing opportunities are available across the whole product range. 
IBML’s strategy for Soviet is to increase the distribution of products in the UK and 
on a global scale. 

 

KEY FACT 
Soviet was established in Italy in 1987 as a denim brand. Inspired by the Brit-pop 
era of terrace fashion and lads mags, Soviet is a brand immersed in the lad’s 
culture, style and attitude. 

 

/SovietUK

soviet.com
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ABOUT FABRIC 
Fabric is a young, cool street fashion brand for guys and girls who want to stand 
out from the crowd. Fabric offers its customers exclusivity, originality and style not 
available from other high street brands. 

 

OUR HERITAGE 
The brand was established in 1984 in New York on the corner of Union & Lorimer 
11223 and quickly became a key player in the men’s fashion market. To this day, 
Fabric’s New York roots remain a key influence to the brand’s creative vision 
through both it designs and unique styling. Due to the success of the men’s range, 
the current collection has expanded across men’s and women’s fashion and 
includes t-shirts, jackets, chinos, trousers, leggings, footwear and accessories. 

Fabric champions the forward thinking elements of urban street fashion and is a 
brand for individuals who want to be seen and don’t shy away from distinct style. 
With this in mind, Fabric combines bold prints, colours and patterns to create 
stand out pieces infused with authenticity and originality.  

 
Licensing opportunities are available across the whole product range.  
IBML’s strategy for Fabric is to increase the distribution of products in the UK  
and on a global scale. 

 

KEY FACT 
The brand was established in 1984 in New York 

sportsdirect.com
/fabric
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ABOUT FULL CIRCLE 
Full Circle was launched in 1996 to create fashion with a typically quirky, British 
edge. Re-working classics and taking in deconstructed details and architectural 
shapes, our pieces invoke a tough, sexy and youthful attitude. 

Following our successful men’s collection came our women’s collection in 2001, 
and the family’s grown to include denim, tailoring, and beautifully-designed 
accessories. 

 

OUR HERITAGE 
Fullcircle is a fashion brand with a typically quirky, British edge. Re-working 
classics and taking in deconstructed details and architectural shapes, the brand 
invokes a tough, sexy and youthful attitude. 

The brand was launched in 1996 and brought with it a cool and casual attitude that 
combines style with wearability. Its edgy key pieces incorporate a modern military 
style with minimal branding to create a more mature look. Full circle is about 
combining fashion trends with clean and individual silhouettes. 

 
Following the successful men and women’s collections the family has grown to 
include denim, tailoring, and beautifully-designed accessories.  
 
IBML have the rights to manage the licensing activity as well as the wholesale, 
distribution and ecommerce business of the brand.  
 
 

KEY FACT 
Exciting news Full Circle is re-launching across all USC stores in 2014.

usc.co.uk/pages/
fullcirclelp
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ABOUT VOODOO DOLLS 
For over ten years the Voodoo Dolls label has been a popular brand in 
surfing culture.

Born on Australia’s Gold Coast its the original women only surf brand.

Distinctive, feminine surf-inspired fashion.

 

OUR HERITAGE 
Voodoo Dolls hails from Bondi beach and projects a strong blend of street fashion 
and surf influences. It is the original women’s only surf brand having pioneered 
the development of women’s surfing apparel, equipment and accessories around 
the world. For many years the Voodoo Dolls label has been a popular brand in 
surfing culture.

The brand has a rich Australian heritage and is targeted at the young female 
market. IBML owns the brand in Europe, Asia Pacific and North America having 
acquired the brand in 2005.

Voodoo Dolls epitomises the fun-loving feel of the beach and has caught the 
attention of many with its stunning ranges.

IBML intends to increase the licensing activity from Voodoo Dolls by leveraging 
the brand’s rich heritage and extending its reach into new territories and product 
categories such as clothing, bags and accessories.

 

KEY FACT 
Voodoo Dolls hails from Bondi beach and projects a strong blend of street fashion 
and surf influences

/sportsdirectuk

/SportsDirectUK

store.voodoodolls.co.uk
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ABOUT CRAFTED 
Crafted is an industry leading casual fashion brand, tailored to both men and 
women who take pride in their appearance and are trend led. 

 

OUR HERITAGE 
Crafted takes its inspiration from the 80’s when skateboarding and the music 
scene dominated the thriving youth subcultures. Its collections are original, 
relaxed and purpose built for the urban world. Crafted’s product range expands 
over both men’s and women’s apparel, including t-shirts, trousers, shorts, denim 
and dresses. 

 

KEY FACT 
Crafted takes trends and fuses them with original and edgy elements. Innovation 
is key to Crafted’s success allowing wearers to stand out from the crowd and take 
pride in their everyday look

sportsdirect.com
/crafted
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ABOUT ROCK & RAGS 
Rock and Rags is a fast fashion brand aimed at young females. It is inspired 
by popular culture and the hottest most talked about celebrities. 

 

OUR HERITAGE 
IBML acquired Rock and Rags in 2011 and since then the brand has dominated 
female fashion magazines and blogs, continuing to increase its presence in the 
teen fashion market. It is being sold through the group’s USC stores, which is the 
premier destination for branded clothes in the UK. 

Rock and Rags provides girls with the ability to constantly update their wardrobe 
with the latest trends ensuring they are always on point. Inspired by the worlds 
of music, shopping, social media, Rock and Rags is a social animal that loves to 
spread the latest ideas. The range includes apparel, footwear and accessories, 
ensuring Rock and Rags is the go to brand for the fashion conscious girl. 

 
IBML’s strategy for Rock and Rags is to build the brand’s reputation and image 
through range development, sponsorship opportunities and increase distribution 
of the brand through licensees. 

 

KEY FACT 
Rock and Rags is quick to follow the latest trends, ensuring its customers are at 
the forefront of fashion. 

firetrap.com
/rock-and-rags
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