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Half Shell Heroes is a younger take on the globally successful
Teenage Mutant Ninja Turtles franchise! It offers a softer and

rounder character art style, designed specifically for a preschooler,
while at the same time remaining a true representation of the existing
characters from the hit Nickelodeon TV show. Boys love it because

it offers the same winning combination of comedy, action, and ninja
hijinks, AND moms love it because it’s a softer, less-aggressive take

for their younger boys.
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